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Media coverage of persons with disabilities  

• The frequency of media reports on persons with disabilities was rather low, only 0.2% of the total 

number of materials reviewed throughout the duration of the study. The broadcast time that was 

dedicated to persons with disabilities was also 0.2% of the total amount of broadcasts that were 

studied. The broadcast time dedicated to persons with mental disabilities was much lower than the 

broadcast time dedicated to persons with physical disabilities and represented only 15% of the total 

broadcast time of materials on persons with disabilities. TV broadcasters Moldova 1 and TV7 have 

broadcast materials on persons with disabilities more often. TV broadcasters NIT, ProTV and TV7 did not 

broadcast any material on persons with intellectual disabilities during the study.  

• The most of the reports on persons with disabilities were informative and have been broadcast 

occasionally and segregative in the light of conflicts, accidents, less ordinary situations. The unusualness 

of broadcasts on persons with disabilities has been argued also by the fact that more than 50% of these 

have been placed among the first ten reports on the news bulletins or shows.  

• Topics and issues associated with persons with disabilities have been more frequently focused on 

aspects related to health, social security, social problems rather than topics and issues associated with 

other groups of persons, which could lead to a wrong image about these persons. Thus, healthcare is 

the main topic 15 times more often than it is the topic about other groups of persons. Social problems 

are reflected seven times more frequent. This has led us to drawing the following conclusion: topics and 

issues that are covered by the media continuously support the idea that persons with disabilities face 

big health problems, have big social problems and continue to be a burden for the society – they require 

a lot of social support from local and central public authorities. Less or not covered at all were the topics 

and issues on successful social and community integration of persons with disabilities, their valuable 

roles in their families and communities, relations between persons with disabilities and other persons in 

the community, about school inclusion of persons with disabilities, etc.  

• The reports on persons with disabilities in cases of conflicts were more numerous than reports on the 

group of the majority in cases of conflicts. The conflicts covered by the media were between the persons 

with disabilities and the local public authorities, the persons with disabilities and central public 

authorities, the persons with disabilities and the members of their families, NGOs representing persons 

with disabilities and central and local public authorities, etc.  

• In the most of the materials/short reports that were broadcast by TV stations, the key characters were 

more often represented through groups of persons/organizations than in reports on other groups of 

persons. The most of the time the reports on them were beyond the setting or within the framework of 

the setting, but they had not been given the chance to intervene into the media discourse. These 

groups’ interests were expressed by the representatives of the TV stations or the representatives of 

other groups. In the media reports where the key characters could be identified, they were usually men, 

aged younger than 29 years.  

• Key actors – persons with disabilities – were covered more frequently than other groups in less 

advantageous situations: at hospital, at home or in the street, which could influence, to a certain extent, 

the image about this group. 

• Although in the most of the cases the reports on the persons with disabilities stereotype words, such 

as handicapped person, invalid, sick, poor, have been continuously used, as a whole, the attitude of the 

TV stations towards the key character was neutral. 

 



Media coverage of representatives of gay and lesbian community  

• TV stations have offered limited broadcast time or did not broadcast reports on representatives of gay 

and lesbian community at all. In total, there were 19 reports on representatives of gay and lesbian 

community throughout the duration of the study. These materials have made up 0.1% of the total of 

reviewed materials. The total of broadcast reports on representatives of gay and lesbian community was 

0.2% of the studied broadcast amount. On NIT, Prime and TV7 TV stations no reports at all on 

representatives of gay and lesbian community have been broadcast. TV station Moldova 1 has offered 

0.1% of the total broadcast for reports on representatives of gay and lesbian community and ProTV – 

0.4% of the total broadcast.  

• The majority of the reports on representatives of gay and lesbian community that have been 

broadcast were of varying informative nature and they were placed, as a rule, among the first ten 

materials.  

• As compared to other groups of individuals, the materials on representatives of gay and lesbian 

community reflected as their main theme religion – 11 times more often (11% and 1%), 

demonstrations/protests – 3 times more frequent (11% and 3%), human rights – 47 times more 

frequent (47% and 0.4%). The covered subjects on representatives of gay and lesbian community were 

not very different from the topics of the materials on such issues such as the following including: 

discrimination, religious practices, violence and aggressiveness, immoral behaviour, culture and leisure 

time. While ProTV covered all above mentioned subjects, then Moldova 1 reported on one only – 

discrimination.  

• In comparison to other groups of individuals, TV stations have reported more often on subjects about 

representatives of gay and lesbian community in conflict circumstances. Thus, conflict situations 

covered by the media were between representatives of gay and lesbian community and representatives 

of the Orthodox Church, between representatives of the Orthodox Church and state organizations, 

between NGOs which represent the interests of representatives of gay and lesbian community and 

representatives of the central and local public administration, etc.  

• The key characters presented in the reports were, more frequently, representatives of groups of 

persons/organizations than in reports referred to other groups of persons. The key characters were 

presented in a passive role in 2/3 of the materials on representatives of gay and lesbian community.  

• In more than 70% of the broadcast time of reports on representatives of gay and lesbian community, 

they, the key characters, are also there in 28% of the broadcast time, making interventions with 

comments, opinions and suggestions. In case of other groups of persons, the share of the duration of 

interventions of the key character is much longer and is 44% of the broadcast time.  

• Compared to other groups of persons, representatives of gay and lesbian community have been 

covered in the media twice as often in the street (25% and 11%) or in a general environment – white 

walls room (12% and 5%). At the same time, the key characters, representatives of gay and lesbian 

community, were not shown in the setting two times or more frequent than other groups (63% and 

34%). The key characters – representatives of other groups, have been shown more often in 

environments that were more advantageous than representatives of gay and lesbian community. Thus, 

they were more frequently reported on by the media in conference halls, at their job place, in other 

public places and in the street.  

• In 75% of the reports/sequences referring to representatives of gay and lesbian community, the 

attitude of the television stations versus the key characters was neutral and in 25% of cases – positive.  



 

Media coverage of Roma people  

• The frequency of the reports on Roma people on television was rather limited, they being only 0.2% of 

the total number of reviewed materials. The broadcast time of reports on Roma people was 0.3% of the 

reviewed broadcast time. Moldova 1 TV station offered the longest broadcast time for reports on Roma 

people (0.7%). 

• Reports with references to Roma people (64%) have been more frequently broadcast than those 

referring to other groups of persons (54%) among the first ten materials.  

• The main and secondary topics associated with Roma people were rather narrow and focused, mainly, 

on human rights, culture, art, leisure time and education. Some of the topics were addressed in the 

reports on Roma people much more often than in reports on other groups of persons. Thus, for 

example, the topics of human rights and education were often accompanied by such themes as: 

discrimination, employment and economic empowerment, living standards and neighbourhood.  

• Subjects that referred to Roma were more frequently covered by the media in conflict and in festive 

circumstances rather than the subjects associated to other groups of persons. Conflict circumstances 

referred to relations between Roma people and LPA of the first and second tiers, NGOs representatives 

and LPA, parents and children, Roma people and their neighbours, etc. On television, Moldova 1 channel 

made media reports 1.5 times more often on topics about Roma people in conflict situations than 

subjects about other groups of persons.  

• As key characters in the materials about Roma, the most frequent were women, aged 30-44 years old, 

with higher education or higher uncompleted education, which work in NGOs or are unemployed. In 

every second report, the key characters were rather active and made interventions with various 

comments, actions, etc.  

• Compared to the key characters – representatives of other social groups, Roma were reported on 

twice as frequent in the street, 18 times more often in education institutions and four times more often 

at home. Roma were not covered by the media at all on the job, at the gym or other public places. 

• Television channels were neutral towards the key characters – persons of Roma ethnicity. 

Media coverage of women  

• Reports that referred to women represented 16% of the total of reports or 24% of the reviewed 

broadcast time. Reports that referred to women were more frequently broadcast by Moldova 1 channel, 

which offered the most of the broadcast time for this. TV7 channel offered the shortest broadcast time 

for reports about women. The most of the reports on women were news. 

• As compared to other groups of persons, in reports about women, the following topics have been 

twice more frequently reported about: culture/mass-media/religion and education/ healthcare/social 

security and much more seldom: activity of central and local bodies; sports, leisure time; Transdniestrian 

issue/ international relations; environment and ecology/animals.  

• Reports about women referred more frequently to the following topics: culture and leisure time, 

economic empowerment and employment, social problems, accidents, unforeseen events, woman’s 

status and incurable diseases and healthcare. At the same time, less frequently these reports focused 

on: living standard and neighbourhood, environment, politics and activity of the parties, LPA’s activity. 

Compared to other social groups, topics about women have been more frequently reported on in 

conflict and festive circumstances.  



• Television channels have reported more often on key characters women aged between 30 and 44 

years old, with higher and uncompleted higher education. Compared to men, women were more 

frequently reported on as employed in culture, mass-media, social area and services or unemployed and 

less frequently as employees of state institutions. Women were more often reported on as workers and 

mid level managers. On the other hand, the men were more frequently reported on as top level 

managers.  

• Compared to men, women were more frequently reported about in the studio of the show, in the 

street, nature, home, household, hospital, gym, spending leisure time. On the other hand, men were 

more often than women shown in conference rooms and at their places of work.  

• The share of reports in which women are shown as active characters which promote the change is 

higher than that of reports dedicated to men.  

Media coverage of the elderly  

• Reports about the elderly represented 0.3% of the total of reviewed materials or 0.5% of the total of 

reviewed broadcast time. By television channels, NIT offered the most of the broadcast time to reports 

about the elderly (1.2%) and TV7 – the shortest broadcast time (0.05%). 

• Reports about the elderly are more frequently broadcast among the first ten pieces than the reports 

about other groups of persons.  

• The most frequent topics associated with the elderly were: social assistance and security, healthcare 

and social problems. In case of the elderly, these topics were reported about six times more often if 

compared to other groups of persons.  

• Topics about the elderly have been more frequently associated with the following issues: social 

problems, social aids, living standards and neighbourhood, economic empowerment and employment, 

culture and leisure time. The reports about the elderly more often showed conflict situations compared 

with subjects that referred to other groups of persons.  

• Key characters – elderly people who were more often women. In the most of the reports, the 

education, occupation, social status of the key characters could not be identified. They were shown as 

active persons, but more often they just flashed on the screen or behind the screen, without making any 

comments.  

• The places the key characters have been shown were as follows: at home, in the street, white walls 

room. Thus, compared to other groups of persons, the elderly have been shown 15 times more at home, 

twice more in a general environment, four time more often in education institutions, twice more often 

in the street.  

Media coverage of the poor  

• In spite of statistics showing that more than 30% of the population lives on the edge of poverty, the 

poor people were very little covered in the media by television channels in the respective period. The 

reports in which the poor have been shown were 0.1% of the total reviewed reports or 0.1% of the 

reviewed broadcast time. On television, Moldova 1 channel offered the most broadcast time to the 

reports in which these persons were shown (0.2%), while Prime TV station – the least broadcast time 

(0.5%). TV7 did not broadcast any report that would refer to the poor.  

• The analysis of materials in which the poor were shown highlighted the following main topics 

associated with this group of persons: social assistance and security, social problems, 

corruption/criminality, economy, commerce and aspects that refer to labour relations. The main topics 



that were addressed in the reports about the poor were the following: economic empowerment and 

employment, living standards and neighbourhood, social problems and criminality/thefts. Topics about 

the poor were more frequently covered in conflict circumstances rather than subjects about other 

groups of persons.  

• As key characters in reports about the poor, the most frequently shown were women, persons older 

than 45 years, without education or with a low level of education, persons with disabilities, pensioners, 

unemployed.  

• In more than a half of the broadcast time, the key characters – the poor – only flashed in the setting or 

behind it, without making comments or giving opinions. In comparison with other groups of persons, the 

share of the poor which only flashed in the setting is higher and of those who made interventions is 

smaller.  

• The poor were covered by the media four times more often in the street than other groups of persons, 

13 times more often in hospitals, 13 times more often in education institutions, twice more often in a 

general situation – a room with white walls.  

• The poor, compared to other groups of persons, were more often reported about by the media as 

active persons. 



Introduction 

 

Research Topicality. The topicality of the research on TV coverage of various groups of disadvantaged 

people resides both in the positive dynamics of discrimination in the Republic of Moldova during the 

latest years and the importance of the media, particularly television, as a source of information / 

communication with the general public. Thus, according to the research on the Perceptions of 

Population from the Republic of Moldova on Discrimination carried out by the Soros Foundation-

Moldova in 2010, over 30% of respondents stated that discrimination increased during the last five years 

and the same share of respondents confirmed that they had suffered from or witnessed at least one 

case of discrimination of others during the last three years. The most discriminated social groups are: 

persons with mental and physical disabilities, the poor, the HIV positive, the representatives of gay and 

lesbian community, the Roma and women. The social contexts in which these groups of people are 

discriminated vary; however, most are exposed to discrimination when getting a job, at work, at 

educational and healthcare institutions. 

According to the data of the research, the great majority of people showed low tolerance for 

representatives of gay and lesbian community, the HIV positive, people with mental disabilities, and 

would not accept them as neighbours, co-workers, friends and relatives. The integrated indicator of 

accepting representatives of gay and lesbian community is 2%, the HIV positive - 5%, people with mental 

disabilities – 7%, the Roma – 21%, people with physical disabilities – 23%. The low public acceptance 

level is mostly fuelled by the current bias in the society regarding marginalized groups of people. 

 

Media, in particular television, might play a key role in reducing the bias and increasing the tolerance 

level in matters regarding the discriminated groups of people. As the research shows, 92% of population 

watch TV at least once a week. The most watched TV stations are: Prime TV (54%), Moldova 1 (45%), 

ProTV (29%), NIT (20%), TV7 (8%). 

 

Given this context, the importance of researching the level of and practices in the media coverage of 

marginalized groups, in particular by the above mentioned TV stations, is obvious when it comes to 

highlighting current issues and developing feasible recommendations that would lead to greater 

involvement of media in reducing stigmatization and discrimination of the social groups concerned. 

 

The goal of the research resides in its topicality and is to study the ways in which TV stations cover a 

number of social groups, namely persons with disabilities, the Roma, the poor, women, representatives 

of gay and lesbian community, HIV positive persons
1
, from the viewpoint of human rights protection and 

prevention of discrimination. 

 

The immediate objectives of the research are: 

• Analyze the frequency of materials covering the above mentioned demographic groups. 

• Analyze the topics and issues associated with the above mentioned demographic groups. 

• Analyze the image and role of the demographic groups promoted by TV stations (age, education, 

occupation, social status etc.). 

 

To achieve the goals stated above, a number of categories for analysis were identified: type of 

material, group of persons covered, the main topic of the analyzed material, the secondary topic of the 

analyzed material, the way in which the topic is covered, topics touched upon in the materials referring 

to the analyzed groups, key actors and secondary actors in the materials and their belonging to the 

analyzed groups, the sex of the key actors in the material, the age of the key actors in the material, the 

nationality of the key actors in the material, the education of the key actors in the material, the social 

status of the key actors in the material, the occupation of the key actors in the material, the 

environment in which the key actors are shown in the material, the role of the key actors in the 

                                                             

1 TV channels have not broadcast any video materials about the HIV positive throughout the research period, which 

was the reason of excluding this group from the research later on. 



material, the key features of character of the key actors portrayed in the material (positive, negative, 

neutral). 

 

The analysis units used in the research are news item (for news journals) and thematic story (for social-

political, economic or entertainment programs). 

 

The calculation units used in research: frequency and intensity. 

 

Monitored TV stations: Prime TV, TVM, NIT, ProTV, TV7. 

 

Types of monitored materials: 

• Social-political, economic or entertainment programs/shows 

• News journals 

 

The monitored program grid 

TV station Monitoring Timetable Type of Monitored Program 

Moldova 1 

Mon.-Fri.: 07:00-09:00; 17:00-23:00 

Sat.-Sun.: 07:00-23:00 

News journals 

Social-political, economic, entertainment programs/shows 

 

NIT 

Mon.-Fri.: 07:00-09:00; 17:00-23:00 

Sat.-Sun.: 07:00-23:00 

News journals 

Social-political programs 

economic programs, entertainment shows 

 

ProTV 

Mon.-Fri.: 17:00-17:30 

Mon.-Sun.: 20:00-20:30 

Mon.-Thu.: 22:30-23:00 

Mon.: 21:00-22:30 

ProTV News with Natalia Cheptene 

ProTV News with Angela Gonta 

ProTV News with Sorina Obreja 

Talk-show ‘In profunzime’ (‘In Depth’) 

Prime 

Mon.-Fri.: 18:00-18:15 

Mon.-Fri.: 21:00-21:30 

News Journal in Russian 

News Journal in Romanian 

 

TV 7 

Mon.-Fri.: 20:30-21:00 

Mon.-Fri.: 22:30-23:00 

Fri.: 21:00-22:30 

News Journal in Russian 

News Journal in Romanian 

Program ”Otkrytaya Stoudiya”('Open Studio') 

 

Monitoring period – 3 months (January 24 – April 24, 2011). 

 



The main research tool used was the monitoring sheet (see Annex 1). 

 

Monitored materials. During the research period 17,590 TV materials were monitored and analyzed, 

including: 

• Moldova 1 – 6,143 materials,  

• NIT – 2,491 materials,  

• ProTV – 3,592 materials,  

• Prime – 3,200 materials,  

• TV7 – 2,164 materials. 

 

The overall analyzed broadcasted material amounted to 2, 51,530 seconds (i.e. 39,192 hours), including 

by TV station: 

• Moldova 1 – 919,567 seconds 

• NIT – 361,303 seconds 

• ProTV – 374,212 seconds 

• Prime – 449,090 seconds 

• TV7 – 247,358 seconds. 

 

The following types of materials were analyzed: 

News items – 87.2% 

Political shows (talk shows) – 1.8% 

Social-political programs/shows - 0.4% 

Economic programs/shows - 0.2% 

Entertainment shows – 10.3%. 

 

The research methodology and the analysis report were developed by Ms. Ludmila Malcoci, Habilitated 

Doctor of Sociology. The field survey was conducted by IMAS Inc. 



 

Conclusions and recommendations 

 

The research showed that the TV stations in the Republic of Moldova provide modest coverage of 

materials regarding persons with physical and mental disabilities, the HIV positive, representatives of 

gay and lesbian community, the elderly, the poor, the Roma and women. 

Most materials/shots covering vulnerable groups of population that have been aired during the research 

period were of informative character and were presented as though by matter of accident, in a 

segregative fashion, in the wider context of conflicts, accidents and out-of-the-ordinary events. 

 

Topics and issues associated with persons with physical and mental disabilities, the elderly, and the poor 

were much more often focused on aspects related to healthcare, social assistance, social protection and 

social issues than the topics and issues associated with other groups of people. To a much lesser extent 

or not at all were covered the stories about successful integration of these groups of people in 

communities, their value as members of households and communities, their involvement in community 

events, the value of their interaction with other groups of people in the community, school inclusion of 

children with disabilities etc. It shows that TV stations persist in reflecting and promoting the 

stereotyped image of these groups of people, portraying them as people who are sick, helpless and 

unable to work and need continuous support of the state. 

 

Topics and issues associated with representatives of gay and lesbian community mostly referred to 

discrimination/non-discrimination, religious practices, immoral behaviour, violence/aggressiveness if 

compared to topics/issues that made reference to other social groups.  

 

As for materials referring to the Roma, most often they were focused on education, human rights 

protection, culture, arts, and entertainment.  

 

TV stations continue to promote differently the image of women and men. Thus, topics and issues 

referring to women more often focused on aspects and areas conventionally viewed as female, e.g. 

culture / mass-media / health / social protection etc. At the same time, topics and issues referring to 

men were more focused on the activity of local and central authorities, politics and the activity of 

political parties, foreign affairs, environment and environment protection, sports, recreation etc. Men 

were more often than women portrayed as educated persons with a high social status – executives, 

mayors etc. Women were more often than men portrayed as regular employees, mothers, 

grandmothers etc. 

 

Materials about persons with disabilities, representatives of gay and lesbian community, women, the 

elderly, the Roma are more often aired to cover conflict stories if compared to topics referring to other 

groups of people. It leads us to the conclusion that vulnerable groups of people are more often covered 

in an accidental fashion, in out-of-the-ordinary contexts, and less often – under ordinary circumstances. 

In materials covering persons with disabilities, representatives of gay and lesbian community, the 

elderly, the poor, the key actors are more often represented by groups of people / organizations than in 

the materials referring to other groups of people. Most often they are either referred to in the 

background or are shown in the shot in a passive position, without giving them the chance to contribute 

to the mass media discourse. 

The interests of these groups of people are voiced by TV speakers or by representatives of other social 

groups.  

The key actors in the materials referring to vulnerable groups were shown more often than the 

representatives of other groups in less advantageous environments such as: at hospitals, in the street, at 

home; they were less often or not at all shown in advantageous environments: at work, in conference 

halls, in gyms, or in television studios. Mass media continued to promote the biased view of these 

people as being vulnerable. 

 



The research results and conclusions mentioned above were presented to and discussed with a group of 

experts representing the civil society and the mass media. The objective of the discussion was to get the 

civil society's feedback about the research results, as well as to develop practical recommendations for 

better mass media coverage of the vulnerable groups of people in the Republic of Moldova. 

 

Most focus group participants acknowledged the value of such research for mass media promotion of a 

fair image of vulnerable groups of people and for preventing their discrimination and devaluation. They 

mentioned that the insufficient coverage of vulnerable groups by TV stations and their coverage mostly 

with reference to unfortunate circumstances is actually a case of indirect discrimination of these groups 

of people. At the same time, participants concluded during discussions that both mass media and 

relevant NGOs are responsible for ensuring fair media coverage of vulnerable groups and for preventing 

their discrimination. 

 

In this context, the importance of regular monitoring of mass media coverage of discriminated groups of 

people was mentioned, in particular with reference to public media. Monitoring will be carried out both 

relevant authorities, such as, for example, the Broadcasting Coordination Council for TV stations and 

NGOs that promote the protection of the rights of groups of people subject to discrimination.  

 

Particular attention should be paid, according to the experts, to the development of media policies for 

ensuring compliance with the principle of non-discrimination in covering different aspects related to 

disadvantaged groups. Socially vulnerable groups need to be covered in the same media contexts as 

other groups. Their images need to be aired habitually (not as something outstanding) along with 

images of other persons, focusing not on the segregative media coverage of the group of people, but 

rather on the coverage of the matter as such. Disadvantaged people should be portrayed as ordinary 

people, while still keeping their complexity, rather than as worse (e.g. sick, sinners, etc.) or better (e.g. 

heroes) than others. Disadvantaged people are equal to others and must be portrayed as such. 

Materials / programs should emphasize that all people are different and have different skills and 

abilities. 

 

The media need to pay special attention to the direct involvement of the representatives of 

disadvantaged groups in radio and TV broadcasts. It is them who know better the concerns and 

aspirations of those groups and can share accurate information about the life of these groups and 

valuable opinions and advice on solving the problems under discussion. 

Public television and radio need to develop and implement clear policies for covering issues of social 

importance. In this context, experts have referred to aspects related to disadvantaged groups, such as, 

for example, their access to information, education, healthcare, employment, housing, the living 

standards of disadvantaged groups, their inclusion in the community and society, etc. 

 

Media need to pay more attention to the compliance with ethical principles in covering the 

disadvantaged and to the use of proper / non-discriminatory terminology when referring to them. The 

experts also highlighted the importance of the professional capacity of journalists with regard to anti-

discrimination and tolerance, professional ethics, ways to cover topics and subjects making reference to 

disadvantaged groups. It is also necessary to develop guidelines on the use of correct terminology for 

covering various disadvantaged groups and to train journalists covering these topics.  

Besides the necessary changes in the media, the experts also mentioned the role and importance of 

NGOs in the correct non-discriminatory coverage of disadvantaged groups by mass media. Thus, in the 

opinion of the participants in the discussion, NGOs promoting the rights of disadvantaged groups should 

be more proactive in working with mass media and employ effective communication strategies when 

addressing the topics relevant for the fields they work in. 

 

Communication strategies of NGOs should include both communication objectives, target groups which 

are expected to change, the communication message to be promoted, expected outcomes at the level 

of the target audience and the media used, the actions to be undertaken by representatives of NGOs to 

spread the target messages. In order to implement effective communication strategies, NGOs need to 



use both the written press, television, radio, outreach and new media such as Internet, cell phones etc. 

Websites, blogs, social networks will have an important role to play in promoting the rights of 

disadvantaged groups and in disseminating non-discriminatory messages highlighting the value of such 

groups. 

 

In order to increase the effectiveness of the promoted messages, NGOs will encourage direct 

involvement of disadvantaged people in promoting their rights through self advocacy, self-

documentation, participation in public events and television broadcasts. At the same time, NGOs will 

facilitate the journalists' access to the representatives of target groups by organizing visits to the 

representatives of such groups for journalists, preparing people for discussions with mass media, 

training journalists on how to talk to such people, facilitating communication between journalists and 

the representatives of disadvantaged groups. 

 

The experts also noted the importance of involving television and radio editors in various activities / 

trainings carried out by NGOs. Being in charge of planning broadcasts, they would realize the 

importance of the issues with reference to the disadvantaged groups and would support placing 

materials about them in various shows / shots. 

In order to improve the quality of materials published / presented by the media, experts have suggested 

the idea that NGOs establish groups / clubs of journalists who cover such topics to help them develop in 

these areas. Thus, for example, an NGO promoting the rights of persons with disabilities could gather a 

group for journalists from different media who have some experience in the field or are interested in 

covering these issues. The NGO would organize training for journalists on the issues important for the 

persons with disabilities and on the ways to cover various issues making reference to persons with 

disabilities. In addition, the journalists would be invited to various events organized by the NGO and 

write / prepare materials / programs about persons with disabilities. 

 

The participants in the discussion also noted the importance of the NGOs' holding of focused 

communication campaigns on reducing / preventing discrimination against disadvantaged groups. The 

need to increase the effectiveness of such campaigns and the need to cut publicity costs call for 

developing social partnerships between the NGOs working in similar areas and with similar groups of 

beneficiaries. At the same time, the need to involve the representatives of the associative sector in the 

development of broadcasting legislation that would facilitate the free publication / broadcasting of 

social content was mentioned.  

 


